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KAWBIPBIMABIABIK KOPHI

HALYK

CHARITY FOUNDATION

B 2016 rogy nns pa3BUTHS W YIY4YLIEHHUS KauecTBa JKM3HU Ka3axXCTaHLEB
ObUT co37aH 4acTHbI bnarorBoputenbHbIdl (oHI «Xanblky». 3a TOAbl CBOCH
JeSITeIbHOCTH HAa pealiu3aluio OJIarOTBOPHUTENBHBIX IPOEKTOB B O0JACTIX
o0pa3oBaHusl M HayKW, COLMAIbHOW 3alIMUTBI, KyJIbTYpPBbI, 31paBOOXPAHEHUS U
cnopta, @onj BeIienun Oonee 45 MUIIMAPAOB TEHTE.

Ocoboe BHUMaHHMe bnaroTBopuTenbHBIA (QOHI «XalbIK» yAelseT
0o0pa3oBaTeJIbHBIM POIPAMMAaM, CUUTAsl 3TO HAlPABICHUE OJHUM U3 KIIOUEBBIX
B cBoel AestenbHOCTH. OKa3pIBasi MOAACPIKKY OTEUECTBEHHOMY OOpa30BaHMIO,
@oH/ BHOCHT CBOH MOCHIJIBHBIN BKJIA] B Pa3BUTHE KAY€CTBEHHOTO 00pa30BaHUS
B Kazaxcrane. Tem cambIM CHOCOOCTBYSl POCTy 4YHCJIa JIOACH, CIIOCOOHBIX
MEHATH JKM3Hb B CTpaHe K JydliemMy — HOpo(ecCHOHaJOoB B pPa3iUYHBIX
cthepax, MOTEHIMANBHBIX JHUAEPOB U «BEIHKHX yMOB». OTHON W3 3HAYNMBIX
nHULOUATUB QoHna «Xanblk» B oOpa3zoBaTesnbHON cdepe cran npoekt Ozgeris
powered by Halyk Fund — nepBsiii B cTpane Ou3Hec-uHKYyOaTOp AJS yUaIIUXCS
9-11 wiraccoB, KOTOPBIM TOMOTAET pa3BHUBATh HEOOXOAUMEBIE B COBPEMEHHOM
MUpE OpeIlpUHUMATEIbCKUE HaBBIKM. Tak, Ha coxelicTBHE MalloMy OH3HECy
LIKOJIBHUKOB ObUT0 BIAEIeHO Oosiee 200 rpanTOB. J{J1s MOAIEPIKKY TaJaHTINBBIX
1 MOTHUBHUPOBAaHHBIX JeTeil POH/I HEOAHOKPATHO BBIAEIA I'PAHTHI HA 00ydeHHE
B MexnyHapoaHo# mkone «Mupac» u B Astana IT University, a Tak:xe oMor
Ka3aXCTaHCKUM HIKOJIbHUKAM IIPUHATH y4yacTHe BIIpecTHKHOM KoHKypce «USTEM
Robotics» B CILIA. ABTOopckue pabOTHI B paMKax mpoekTa « TomiMrep», KOTOpoMy
@doHp oKazad MOANEPHKKY, JETIIM B OCHOBY y4eOHOM MporpamMmsbl, y4eOHUKOB H
y4e0HO-METOANYECKUX KHUT 10 mpenmMery «OCHOBBI MpeANpPUHUMATENECTBA U
ouszHecay, mpenomaBaemoro B 10-11 kimaccax ka3aXxCTaHCKHX IITKOJT M KOJIIEKEH.

IToMmuMO MOMOIIYN IIKONIBHUKAM, yHalIUMCs KoJemke u crynentam Ooujg
CYMTAeT BaYKHBIM BHECTH CBOHM BKJIAJ B MOBBIIICHNE KBaTU(PUKAIUN TIEIarOr0OB,
COBEpIICHCTBOBAHNE WX 3HAHWI W HABBIKOB, ITOCKOJBKY HMEHHO OHH SIBIISIOTCS
MPOBOAHMKAMHU 3HAHMM OyZylIMX IMOKOJEHWH KazaxcraHueB. llpu mopnmepikke
®onna «Xaaelk» B IOKHOW CTONHUIE OBLT OPraHM30BaH €KETOMHBIN TOPOACKON
KOHKypC miefaroroB «Almaty Digital Ustaz.

BakxHO! MHUIMATHBOW CTasl peaju3yeMblid MIPOEKT MO OOyYEHHIO OCHOBaM
(hMHAHCOBOW TPaMOTHOCTH MIpemnojaBareneil u3 BocbMu obOnacteir Kazaxcrana,
YTO JOJDKHO OKa3aTh CYIIECTBEHHOE BJIHMSHUE Ha BOCHHUTaHHE (DUHAHCOBOM
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CPAaMOTHOCTH U NPEANPUHUMATEIBCKOTO MBIIUICHUS Yy HOBOIO TOKOJICHUS
rpakJaH CTPaHBI.

Heo6xomumyto momomrs @oug «Xaidblk» OKa3blBaeT M T€M, KTO 0COOEHHO
OCTpPO B HEel HyxkjaaeTcs. B pamkax conuanbHON 3aIIUTHI HACEICHUS aKTUBHO
MIPOBOJUTCS paboTa 1Mo MOMIEPIKKE AETEH, OCTABIIUXCS 0e3 poauTesei, neTei u
B3pOCIIBIX U3 COLUMAIBHO YSI3BUMbIX CIOEB HACEJEHHUS, JIFOIeH C OrpaHUYEHHBIMU
BO3MOXKHOCTSIMHU, & TaK)K€ 00CCIICUCHHUIO HYKIAIOIUXCS COLMAIBHBIM KUIbEM,
CTPOUTEIHCTBY COITMATBFHO BAKHBIX 00BEKTOB, TAKUX KaK JETCKHE CaJIbl, JETCKHE
IJIOIIAIKU U (DU3KYIBTYPHO-03/I0POBUTEITHHBIE KOMILIEKCHI.

B xomuiiky no6psix gaen @onjga « Xaabik» MOKHO J00aBUTh OKa3aHHUE ITOMOIIU
JIETCKOMY CIIOPTY, KyZla OTHOCHTCS MOJAJIEPKKa B PA3BUTHHU JIETCKOTO (yTOOIA 1
Kapare B Hamel cTpaHe. JKu3HeHHO BaXKHYIO TOMOIIb biaroTBopuTenbHbIN HOH
«XanpIk» OKa3aJl HalllUM COOTCUECTBEHHHUKAM BO BpeMsl HEIaBHEH MaHIESMHUU
COVID-19. Torma, B pa3rap Tspkelnol 00pbOBI C KOPOHABUPYCHOHN HH(EKIHEH
®ony BeIENHI CBBIIE 11 MAIITHAPIOB TEHI'e HA TPHOOpPETEHNE HEOOXOAMMOTO
MEJIUIMHCKOTO OO0OpPY/IOBaHMUS M JOPOTOCTOSIINX MEIMIIMHCKUX IpernapaTos,
ABTOMOOMJICH CKOpPOW MEIUITMHCKOW ITOMOIIMH W CPEACTB 3aIlUTHI, aIpeCHYIO
MaTepHaIbHYyI0 OMOIIb COLUUANBHO YSI3BUMBIM CIIOSM HACEJICHUS U JCHEKHbIE
BBITIATHI MEAUIIUHCKUM PAOOTHUKAM.

B 2023 roay Hapsiiy ¢ ApYyrMMH HNpPOEKTaMHU, HalleJEHHBIMU Ha MOBBIILICHHE
05IarocoCTOSTHUSI Ka3axCTaHCKUX rpaxaaH @OoHI pemmwur yaenuTh o0coboe
BHUMAaHNE HayKe, TOCKOJIbKY OHA ABJISIETCSA YacThi0 0OIIECTBEHHON KYJIbTYpPHI, a
YPOBEHbB €€ pa3BUTHUsI OIPEAEIAET YPOBEHb Pa3BUTHUS TOCYIapCTBA.

[Honnepxka doHnoM BblTycka kypHanoB HanuonanbHOM AkaneMuu Hayk
PecniyOonuku KazaxcraH, KOTOpble BXOAST B MEKIyHApOIHbIE QOHIBI Scopus U
Wos U B KOTOPBIX MYOIHKYIOTCS CTaThl OTEYECTBEHHBIX YUCHBIX, JTOKTOPAHTOB
Y MaruCTPaHTOB, a TAK)KE HAYUHBIX COTPYAHHKOB BBICIINX YYCOHBIX 3aBECICHUI
Y HAyYHO-HMCCIIEIOBATEICKUX MHCTUTYTOB HAIlled CTPAaHBI SIBISETCS HE MeHee
3HauYUMBIM BKJIa70oM DoH/a B pa3BUTHE Ka3aXCTAaHCKOTO O0IIecTBa.

C yBaxxenunem, brarorBoputeabHbiii @oHI «XambIk»!
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Abstract. The object of the study is the tourism sector of the Mangystau region.
Mangystau, in accordance with the Concept for the Development of the Tourism
Industry of the Republic of Kazakhstan until 2025, belongs to the Top 10 regions that
have the greatest tourism potential in the coming years. In this regard, it is important
to correctly structure the regional tourism product so that it is attractive not only
in the short term, but also in the long term. Meanwhile, a review of the scientific
literature on regional tourism shows the insufficient development of the problem
of the formation and promotion of tourism products. The purpose of the study is to
specify the components of the tourism product of the Mangystau region. To achieve
this goal, a structural approach was used. Along with this, a comparative analysis
was used in the valuation of the components of the regional tourism product, as
well as content analysis. As a result of the study, the components of the regional
tourism product of the Mangystau region were specified, the cost ratio between
its elements was determined, and the factors that must be taken into account when
forming a regional tourism product were identified. The expediency of an integrated
approach in the formation and promotion of the tourism product of the Mangystau
region was noted. The results of the study make it possible, on the one hand, to lay
a methodological basis for future scientific research in the field of the formation
of regional tourism products and, secondly, to make more reasonable management
decisions on the development of tourist destinations by regulatory authorities.
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AnHoTanus. 3eprrey 00beKTici 00bIm MaHFbICTay OONBICHIHBIH TYPU3M CEKTOPbI
Tabbuaapl. Manreictay Kazakcran PecryOnukacsiabiy 2025 sKbutFa IeHiHT TypH3M
WHAYCTPHUACHIH JaMBITY TY)KbIPbIMIAaMachlHa COMKeC anjarbl >KbUILAAPBI TYPHUCTIK
aneyeti sxorapel 10 eHipaiH KarapbiHa Kipeai. OcblFaH OaillaHBICTBI aMaKTBIK
TYPHCTIK OHIMAI KbICKa Mep3iMze FaHa eMec, y3aK Mep3iMJl MepcreKThBaza Ja
TapThIMABI OONaThIHAAN eTil Aypbic KypbUIbIMAAy MaHbI3ibl. COHBIMEH Katap,
aliMakTBIK Typu3M OOWBIHIIA FHUIBIMU 9oJcOHeTTepre IOy TYPHUCTIK ©OHiMl
KaJBINTACTBIPY JKOHE OfaH 9pi iArepinery NpoOieMaChIHBIH JKETKUTIKCI3 AaMybIH
KepceTedi. 3epTTeyldiH Makcarhl — MaHFbICTay OOJIBICHIHBIH TYPHCTIK OHIMIHIH
Kypampaac OeJliKTepiH HakTbulay. by MakcaTka KeTy YIIiH KYPBUIBIMABIK TACLT
Konganeabl. OCkIMEH Karap alMakThIK TYpUCTIK ©OHIMHIH Kypamaac OeJiKTepiH
Oarasnay/a caJbICTBIPMAaJIbI TaJlJ1ay, COHBIMEH KaTap KOHTEHTTIK Tajiay KOJJaHbUIIbL.
3eprrey HoTMkKeciHAe MaHFBICTay OONBICHIHBIH aWMAaKTBIK TYPUCTIK OHIMiHIH
Kypampaac OeJlikTepi HaKTBUIAHBIN, OHBIH 3J€MEHTTEpi apachlHAArbl ©31HIIK KYH
apakaTbIHACKl AHBIKTAJbIN, alMaKTBIK TYPUCTIK OHIMAI KaJbINTACTHIPY Ke3iHAe
eckepinyi THic ¢axropnap cunarraiasl. MaHFpICTay OOJBICBIHBIH TYPHCTIK OHIMIH
KaJBIITACTBIPY MEH 1repileTyae KeMIeHAl TOCUIAIH OpBIHABUIBIFBI aTam ©TiIIi.
3eprTey HOTHXKeNepi, Oip KarblHaH, alUMaKTBIK TYPUCTIK OHIMIl KaJlbIITACTHIPY
caylachlH/IaFrbl OoJallaK FBUIBIMH 3€pTTEYJEepAiH oIiCHAMAIBIK HETi3iH >Kacayfa,
eKIHIUIZICH, TYPUCTIK OaFrbITTapIbl JaMbITy OOMBIHIIA peTTEylll OpraHIapMeH
HEFYPJIBIM HeTi3AeNreH 0ackapy memimMaepin Kadbuiaayra MyMKIHIIK Oepei.

Tyiiin ce3mep: alMakTBIK TYpPHCTIK ©OHIM, KYPBUIBIMABIK TOCUI, TYPHUCTIK
JeCTUHALMS, TYPUCTIK pecypcTap, Kelylll TYPHCTTEpHiH IIBIFbIHAAPHI, KOHTEHT-
Tangay
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Annoramus. OOBEKTOM HCCICIOBAaHHS SIBISieTCS  TypHCTCKas — cdepa
Masnrucrayckoil obnactu. MaHreicTay, B cOOTBeTCTBHM ¢ KoHuenueil pa3BUTHS
Typuctckoil otpaciu Pecnybnukn Kazaxcran no 2025 roma, orHocutest kK Ton 10
peruoHam, KOTOpbIe UMEIOT B OJTMKaH e TObI HANOOJBIIN N TYPUCTCKUN IOTCHIIUAIT.
B aT0li CcBA3M Ba)XKHO MPAaBUIBHO CTPYKTYPUPOBATh PErMOHAJIBHBIM TYypUCTCKUI
MPOIYKT, 4TOOBI OH OBLT TPUBJIEKATEIHLHBIM HE TOJIBKO B KPATKOCPOUHOH MEPCTICKTHBE,
HO M JIOATOCPOUHOU. Mexy TeM, 0030p Hay4YHOH JINTepaTypsl MO0 PETHOHAIEHOMY
TYpHU3MY MOKa3bIBAET HEJOCTATOUHYIO pa3pabOTaHHOCTh poOIeMbl (popMUpOBaHUS
U TIPOJABMKEHMsI TYPUCTCKUX NMPOAYKTOB. Llenmb mccrnenoBaHMsl — KOHKpETH3AIHs
COCTaBIISIIOLIMX TYPUCTCKOTO TpoAyKTa MaHrucrayckoit oonmactu. st JoCTHKeHHS
JTAaHHOM LI€TIM MCTOJIb30BaJICs CTPYKTYpHBIM noaxoa. Hapsany ¢ atum, mpuMensics
CPaBHUTENBHBIN aHaIN3 IPU CTOMMOCTHOH OLIEHKE COCTaBIISIOIINX PErHOHAIBHOTO
TYpUCTCKOTO MpPOAYKTa, a TakkKe KOHTEHT-aHanu3. B pesynbrare mpoBeIeHHOrO
HCCIIeOBaHUsl OBUIM yTOYHEHBI COCTABJSIIOIIUE PErHOHAJIBHOTO TYPHCTCKOTO
npoaykra MaHrucTayckold 00JacTH, ONpenelieH0 CTOMMOCTHOE COOTHOLICHHE
MEX[y ero 3JeMEHTaMH, BBISIBIICHBI (DaKTOPBI, KOTOPbIE HEOOXOAMMO MTPUHUMATH BO
BHUMaHHUE Npu (HOPMHUPOBAHNH PETHOHATIBHOTO TYPHUCTCKOTO Npoaykra. OTMeueHa
1eJIeco00pPa3HOCTh KOMIUIEKCHOTO TOAXOAa MpH (OPMUPOBAHUS M MPOIBHKEHHS
TYPHCTCKOTO TMpoxykra Manrucrayckoil obmactu. Pesymbrarsl mccienoBaHUs
MO3BOJISIIOT 3AJI0KUTh, C OJHOW CTOPOHBI, METOIOJIOTHYECKYI0 0a3zy Ui OyayIInX
HayYHBIX H3bICKAHUH B o0OmacTd (OopMHpOBaHUS PETHOHAIBHBIX TYPHUCTCKUX
MPOIYKTOB, a, BO-BTOPHIX, Oojiee OOOCHOBAHHO NPUHUMATH YNPaBICHUECKUE
pelIeHus o Pa3BUTHIO TYPUCTCKUX JECTUHALMHN PEryIupyOIUMHA OpraHaMu.
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KuroueBbie cjioBa: pernoHaabHbIN TypUCTCKUI MTPOAYKT, CTPYKTYPHBIHN MOIXO],
TYpUCTCKas I€CTUHALMS, TYPUCTCKHE PECYPCHI, PACXObl BbE3IHBIX MOCETUTEINEH,
KOHTEHT-aHaJIH3

Kongnukm unmepecos: asmopvi 3a161410m 00 OMCYMCMEUU KOHQIUKMA
UHMEPECO8.

Introduction

The attractiveness and demand for the tourism goods that a destination offers
determines a destination's competitiveness in modern conditions to a greater extent.
This is especially true for so-called rising tourism locations, whose reputation
is directly influenced by the calibre of their product offerings, occupancy, and
composition. A successful destination can be one that is able to differentiate its
product and pique the interest of the customer in the context of a wide offer of the
same type of tourism items in a highly competitive tourism market. As a result, the
local executive power is tasked with creating an alluring regional tourism product,
choosing its framework, and effectively promoting it. The efficiency of investments
in this area may decline if the regional tourism offering is not well represented in
tourism development projects.

An examination of the scientific literature on regional tourism reveals that the
issue of the creation and promotion of regional tourism products has not been
sufficiently developed. The aforementioned factors all affect its theoretical and
practical applicability.

We chose the Mangystau region as our study's subject because the development
and structuring of a regional tourist offering are crucial for the region. Firstly, the
location is one of the top 10 according to the Concept, thus it is crucial to properly
build its tourism industry to make it appealing over the long term in addition to
the short term. Secondly, not only have tourists from Kazakhstan but also from
other countries shown an increased interest in the area in recent years. For example,
number of inbound visitors as of July 2022 compared to the same period in 2021, up
to 648 people. According to this, it ranks 3 in the country after Astana and Almaty,
and, in terms of the number of arrivals for the purpose of vacation and recreation,
it ranks 7. The number of visitors served in accommodation places increased in
January-September 2022, compared to the same period in 2021 from 225,558 to
230,726 people. According to this indicator, Mangystau is among the ten leading
regions of the country.

The pandemic, sanctions against neighbouring Russia, and the relative cheapness
of services in the study region have increased the attractiveness of certain types
of tourism. Thirdly, as already mentioned, Mangystau can be attributed so far only
to an emerging tourist destination, which does not yet have a recognizable image.
Therefore, it is at this stage that it is very important to form a unique tourist product
and structure it in accordance with market expectations so that it influences the
formation of a positive and recognizable image of the region.

Based on the foregoing, the formation of a competitive regional tourism product
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requires the use of a structural approach that allows you to identify the main
components of the product in their interaction, their correlation and subordination,
which will lay the foundation for developing programs to promote it at the level of
local authorities.

Literature Review

At present, the issues of the formation and structuring of tourism products at the
regional level remain little disclosed both in foreign and domestic science. At the
same time, enough works are devoted to the study of the essence and composition of
the tourist product as such.

The main basis for our study was P. Kotler's views, specifically his multi-level
marketing model of the product (Kotler et al., 2007; Durovich et al., 2005), which
treats it as basic and supplementary services. Philip Kotler, by establishing the
notion of "extended product,”" delivers a message to service providers that it is vital
not only to focus on consumer expectations, but also to try to improve the value of
the products given, thereby avoiding customer aging and addiction. Loiko O.T., for
example, holds similar beliefs (Loiko, 2009). Lankar R. and Ollie R. complicated
heterogeneous elements (Lankar et al., 1993).

At the same time, under the product in an expanded interpretation, Kotler means
“the accessibility of the hotel, its general atmosphere, the ease of communication
between customers and service personnel, their participation in the service process
and the interaction of customers with each other. Such factors, together with the
main, accompanying and additional product, constitute the concept of an extended
product. In the structure of the product, including the tourism business, Philip Kotler
gives the concept of a system for improving the same product, without revealing
the composition of the tourism product and the hierarchy of its components. The
structure proposed by P. Kotler assumes a prognostic approach. It substantiates the
system of marketing research needs and its satisfaction with each stage at a new
higher quality level. By proposing such a structure, he directs market entrepreneurs
to constant research in the field of opportunities to meet customer needs, showing
"a system of rapid aging" and getting used to today's still high level and consumer
properties and values of the product.

A well-known specialist in the field of tourism, John Walker, using a structural
approach to the concept of a tourism product, notes that the main components of a
tourism product are: transport, accommodation, food, recreation and leisure (Walker,
2008). A more extended composition of the tourism product is distinguished by
another foreign scientist D. Jeffreys: a vehicle used to travel to the destination;
the vehicle used on site; form of housing; rest duration; travel itinerary; mobility
indicators.

M. Birzhakov (Birzhakov, 2007) presents a tourism product, on the one hand,
as a complex of services, works and goods, and, on the other hand, the basis of
a tourist product considers the tourist resources of a given area or tourist centre,
region, country.

If most authors structure the tourism product from the point of view of a service
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provider, then I. Opolchenov considers it from the point of view of the consumer
(Opolchenov, 2003).

A tourism product is a good, a service, or a package of goods and services for
people to purchase while visiting a new destination. Tourism products and services
help visitors explore the destination that they are visiting by offering them the chance
to view attractions, shop for souvenirs, take tours, or purchase experiences. Tourism
products are much more than just the tangible souvenir tourists take home to their
friends and families; they are the experiences (Tourism Product Development, 2019).

Scholars and policymakers have recognized the importance of tourism for
regional development and growth for several decades, but tourism only became a
prominent and separate field in the early 1990s. Furthermore, the work of Sgro and
Hazari (2004), who were the first to properly incorporate tourism into pure commerce
theory and especially model international tourism as a traded good and service, is
improving this element of tourism and regional development research. Another
accomplishment in this area is a review article by Calero and Turner (2020), in
which they reviewed the literature on regional economics and economic geography
in relation to tourism in order to identify theoretical models, attempting to explain
the role of tourism in regional development and growth.

Research in the services industry is far less common than it is in the industrial
sector, where the process of creating new goods has been extensively examined
(Hauschildt, 2005; Page et al., 2008). Given the expanding prominence of the service
sector in more developed nations, Steven and Dimitriadis (2004) argue that this
scenario is inexplicable. Researchers have verified that there are significant variations
between physical items and services, which must be represented in the process of
developing new services. According to Menor et al. (2002), the reason for this lack
of comprehensive research is that new services are believed to occur haphazardly as
the consequence of intuition, flair, or just plain luck rather than following adequately
planned development processes. The high failure rate of new service development
may also be explained by the lack of organized procedures, flaws in the preliminary
work, and a lack of client interaction throughout these processes (Alam et al., 2002;
Kitsios et al., 2019). Only a few research has attempted to model the creation of new
tourism goods or services (Santos et al., 2020; Benur et al., 2015; Pikkemaat et al.,
2006). In this light, the goal of the current study was to create a model of creative
tourist product development and so help close the aforementioned research gap in
tourism.

Materials and methods

The purpose of the study is to specify the components of the tourist product of
the Mangystau region, which predetermined the use of a structural approach to its
formation.

Meanwhile, the lack of a sufficient information base of the study and, in particular,
official statistics on the region regarding a number of services, does not allow the
fullest use of the entire arsenal of the structural approach, to make the structural
analysis expanded and deeper.
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The very specificity of the regional tourist product, its complexity, complexity
and multi-composition make it difficult to apply the structural approach. In addition,
some components of the tourist product may go beyond the administrative-territorial
division and simultaneously be part of other regions. For example, the Caspian Sea is
a component of the tourism products of several countries. It also introduces its own
characteristics into the processes of consumption and management of the promotion
of this product.

Along with structural analysis, methods of comparative analysis and content-
analysis were used in the course of the study.

A comparative analysis made it possible to identify differences in the tourist
product of Mangystau with other regions from the standpoint of its value. Based
on the content analysis, popular Mangystau products offered by tour operators were
identified.

The research algorithm covers 2 main stages.

At the first stage, the theoretical prerequisites for using a structural approach to
the formation of a regional tourism product were substantiated.

At the second stage, a structural analysis of the regional tourist product of the
Mangystau region was carried out from the physical and cost points of view.

In parallel with this stage, a content analysis of the most frequently offered
products by tour operators in the Mangystau region was carried out, as a result of
which the components of the regional tourism product were specified and its place in
the system of national and global products was determined.

Theresults of such a study make it possible, on the one hand, to lay amethodological
basis for future scientific research in the field of the formation of regional tourism
products, and, secondly, to make more reasonable management decisions on the
development of tourist destinations by regulatory authorities.

Results

The results of the study make it possible, on the one hand, to lay a methodological
basis for future scientific research in the field of the formation of regional tourism
products, and, secondly, to make more reasonable management decisions on the
development of tourist destinations by regulatory authorities.

Discussions

The modern understanding of the regional tourism product has not yet developed,
which makes the problem of its structuring even more relevant.

Notonly is the concept under study poorly developed in the scientific literature, but
it is also absent in the legislation. In the Law on "Touristic activities in the Republic
of Kazakhstan" (dated 13 June, 2001 No.211) one can find only the definition of a
tourism product as a whole: "a tourism product is a complex of all necessary tourism
services sufficient to meet the needs of a tourist during a trip". So then, as we see, it
is formulated in a very generalized way and requires its concretization.

Nevertheless, already starting from this definition, it can be assumed that a regional
tourist product is a set of intangible and material elements that can be offered within
the boundaries of a given territory and be of interest to potential consumers.
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Defining the structure of a regional tourism product should, in our opinion, be
based on three main prerequisites:

1. The tourism product is complex, the result of the activities of various industries
and fields of activity, which makes it difficult to structure it. This is how the tourism
industry sees it. Consumers perceive a tourist product as a set of services sold in
one package. Regional tourism product should be formed from the perspective of
a consumer-tourist. After all, he does not buy the product itself, but health, new
knowledge, impressions, thrills, communication, etc.

2. When forming a regional tourism product, one should take into account
a number of factors that can affect its structure: digitalization, environmental
friendliness, individualization, security, the availability of the Internet, etc.

3. There is an opinion that a regional tourism product can be formed on the basis
of: a) one destination or b) based on a multi-destination approach. It seems that
the application of one or another approach depends, first of all, on the degree of
development of the destination. For emerging destinations, to which we include
Mangystau, it is more expedient to use the first approach. The formation of a number
of "narrow" tourism products for each of the "sub-destinations" may not attract a
wide flow of tourists, especially in the absence of a recognizable image and brands.
This direction requires, according to some authors, a clear definition of the "tourist
locomotive" in the region and the development of the entire region through the use
of this tourist brand (https://studbooks.net/).

We also agree with the opinion that the regional tourism product should be
considered from a natural and cost point of view. From a natural point of view, these
are local tourism products present in the region and in a certain way combined:
cultural, historical, natural objects of display, service complexes of hotels,
sanatoriums, restaurants, as well as event events, etc., built into certain types or
tourism destinations (Kulishkin, 2015). The cost point of view involves consideration
of the regional tourism product in terms of the costs of tourists for the consumption
of goods and services created and offered by the enterprises of the region.

The main tourist product in practice is a comprehensive service — a standard set
of services sold to tourists in one "package" (package tours). This definition actually
excludes goods from the elements of the tourist product, assuming only services in
the product. Which is not true, since any tourist product in its composition involves
materialized goods (about 20%), without which the implementation of the tour is
impossible. For example, food for tourists. In the system of medical tourism, dietary
nutrition and balneological baths, along with a complex of recreational activities:
therapeutic procedures, general strengthening and health-improving measures,
are given great attention. And often these health-improving "goods" can also be
the purpose of the tourist's trip, determining his choice of tour. For example, the
unique balneological resorts of Essentuki, Kislovodsk, Matsesta offer mud and
hydrotherapy for people with various diseases as the main product of the tour. The
presence of material goods in the tourism product is typical for all types of tourism,
and even in more than 20 %. In addition to the main complex of goods and services,
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the tourist acquires additional services and goods: souvenirs, consumer goods of
local production, visits restaurants. Even such tourism as diving, mountaineering
(as, indeed, other types of extreme tourism) cannot be implemented without special
equipment. In some cases, these may be the main goods (if it is specialized tourism),
and in others - additional, if caving or rafting is offered to the tourist as an additional
excursion or leisure service that is not included in the main tourist product (Bunich
and Startsev, 2012).

Tour operators of Kazakhstan today can offer our tourists a vacation for every
taste and wealth. On the official websites of major travel agencies, the leading
partner tour operators were sorted, which are licensed and officially registered on
the e-gov website (www.egov.kz, last updated was on 21.09.2022). Based on their
data, the authors tried to compile the best-selling tour packages in the direction of
the Mangystau region, thereby determining supply and demand in the travel services
market. The analysis helped classify the regional tourism product and identify the
most competitive advantage of the region.

It was noted that tour operators mainly sell hotel accommodation, where detailed
information on the tour package is not provided, which is the main problem of the
region, where the types of tourism and the corresponding various offers for tour
packages are not unified. In this connection, below we present statistics on the
purpose of the trip to the Mangystau region, guests' preferences when choosing a
hotel and the duration of the stay.

By content analysis there were noticed that mostly local tour operators or
individual entrepreneurs provide the variety tour offers (Table 1).

Table 1. Tour packages of Mangystau region

Tour operator Tour name
Tourist Amazing Bozzhyra Valley, Harmony of natural contrasts, Sor Tuzbair -
Majestic creation of nature
Azimut travel Jeep tour “Contrasts of Mangystau”
Turan Asia Journey through Mangystau

EcoCaspiyTour Wild beach of the Caspian Sea

Baigroupkz.com Tour to exotic and holy places of Mangystau

Tourdx4 Peninsula Mangystau

Welcome.kz Sunny land of Mangystau, Jeep tour “Unknown Mangystau”, Excursion
“Secrets of Tyub-Karagan”, Tour “Kyzylkup and Bokhzhira”, Openwork
canyon Ybykty Sai, Excursion “Treasure Peninsula”

Mangystauexplorer |Jeep tour

Mangystau Safari | Jeep tour, Bus tour
Skyway Jeep tour to the mysterious Mangystau
Note: compiled by the authors based on the content analysis

Based on the results of table 1, it will be possible to form the following classifier
by type of tourism product. And also to clearly show the difference between regional,
national and world tourism products and how they together from the micro level
form a national brand at the macro level (Figure 1).
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Figure 1. Tourism product in the recreational space on the example of the Mangystau
region (compiled by the authors)

To start an operation to promote a tourism product, we need to understand what
kind of product will be promoted at the regional level within the country and abroad.
Figure 1 reflects the scheme of how the creation of a regional product can lead to
the formation of a national brand. And of course, the strategy for promoting the
product at the micro, meza and macro levels of the market will be easier and more
understandable.

Elements of the territorial tourism product:

- the basic product of the territory includes products and services of tourist, hotel
and sanatorium enterprises that satisfy tourist and recreational demand;

- additional product of the territory includes products, goods and services of
related industries (trade, catering, transport, etc.);

- a complex product of the territory is a combination of basic and additional
products.

When forming a regional tourism product, the question may arise: will the
region be able to develop and promote those tourism services for which there is no
corresponding resource base? Studies in this direction give a positive answer. In this
case, the unconditional advantages are the regions on the territory of which there are
tourist and recreational resources. However, even those regions in which there is no
tourism, but who want to engage in tourism, can analyse the available resources and
characteristics of the region, the material and technical means that form the basis
of the tourism industry, and, thanks to the targeted efforts of the administration,
entrepreneurs and the population of the region, ensure development in it. tourism.
Godfrey Harris and Kenneth Katz (2000) note that, first of all, it is necessary to
revise the resources in the region, and among the objects of attracting tourists, pay
attention to the following (which today are used only by the local population and
seem familiar and even ordinary and could hardly serve as an incentive for the arrival
of tourists):
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- Natural landscapes, beaches, forests and other natural features of the region.

- A special atmosphere created by well-known historical facts.

- Favourable natural conditions for various sports or special healing resources
found nearby.

- A detached restaurant, a castle (estate) known according to legend, converted
into a hotel or some unusual man-made structure.

- Predominant agricultural produce, prominent industrial site or important
corporate building.

- Museums of craftsmen of the region, rituals, holidays, folk festivals and more.
These features are almost all present in any region (Harris and Katz, 2000).

Godfrey Harris points out that the next step (or parallel) should be to inform
potential customers: "The vast majority of visitors will not even consider visiting a
new area unless they can find extensive information about the place at the outset.”
This statement once again emphasizes the role of marketing and PR specialists at the
stage of introducing a new tourist product into the market: “It depends on marketing
specialists how many people will come to the region, and on the PR specialist
whether people will come to the region.”

To implement the cost approach, we made an attempt to structure the regional
tourism product of the Mangystau region, depending on the costs of inbound
consumers for products and services. This technique is due to the presence of
statistical accounting of the relevant indicators, which makes it feasible. The costs
of inbound visitors can also be considered in more detail by item, which can give a
picture of what services, first of all, make up the regional tourism product.

According to the studies conducted as of July 2022, in Kazakhstan, the region
ranked 3"in terms of spending, after Almaty and Astana. However, it should be taken
into account that Mangystau is considered to be a relatively “expensive” region,
which is also reflected in higher consumer spending. But we are more interested
in the structural relationship between visitor spending on services that make up the
regional tourism product.

For comparison, regions are taken in which the types of tourism are developed,
as in Mangystau, and which may be of interest not only for domestic tourists, but
also for incoming ones. This is, first of all, beach tourism, historical, cultural and
ecological tourism. Therefore, we have selected East Kazakhstan region, Akmola,
Almaty and Pavlodar regions (Table 2).

Table 2. Costs of inbound visitors by item of expenditure, thousand tenge (KZT)

Mangystau | East Kazakhstan | Akmola | Almaty Pavlodar
region region region region region

Total 111 128,8 [109491,1 75003,5 |81874,2 [34697,3
For transport services, 44 816,0 63 541,9 45402,3 |53098,8 |10676,6
when entering Kazakhstan
and leaving Kazakhstan
Transport services when 6261,1 79447 2405,7 23184 923,2
moving through the
territory of Kazakhstan
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Accommodation 9 810,1 11 982,0 3907,0 [20027,8 |1201,2
Meals, including grocery 16 516.,5 12 0433 7310,0 7391,0 5061,3
shopping

Of them: meals in 42248 7 140,5 2438,0 |[4181,0 |2849,8
restaurants and cafes

Purchases of goods 32 115,0 8 067,1 10987,5 |8736,5 14 842,1

(clothing and footwear,
souvenirs and gifts,
appliances, textiles, the
purchase of precious metals
and stones, antiques, art
objects and other, other

goods)

Recreational and sports 100,0 1170,5 740,0 285,0 271,0
activities

Cultural services 430,0 22547 151,0 511,5 523,6
Medical and wellness 1 080,0 1727,0 1790,0 1 035,0 470,0
procedures

Note: compiled by the authors based on https://new.stat.gov.kz/

As we can see, Mangystau is the leader among the 5 selected regions in terms of
total expenditures on tourism services. Closer to this indicator is East Kazakhstan
region, the lowest expenses are for incoming visitors of Pavlodar region.

The structure of tourist expenses is dominated by the costs of transport services,
their share in the total costs for Mangystau is 45.9 %. East Kazakhstan region - 65.3
%; Akmola region - 63.7%; Almaty region - 67.7 %; Pavlodar region - 33.4 %. But in
Mangystau, as well as in Pavlodar regions, transport costs account for less than half
of the costs in the tourism product compared to other regions.

In second place are the purchases of goods, their share in Mangystau is almost a
third of total expenditures - 28.9 %. These costs are higher only in Pavlodar region -
42.8 %. Obviously, this is due to the relatively high prices for goods in these regions.
In third place is the cost of food. In the Mangystau region, their share is higher than in
other regions and account for 14.9 % of the total costs, including food in restaurants
and cafes - 3.8 %; East Kazakhstan region - 10.9 % and 6.5 %, respectively; Akmola
region - 9.8% and 3.3 %; Almaty - 9.0 % and 5.1 %; Pavlodar - 14.6 % and 8.2 %.
Almost the same share is occupied by the cost of food in Pavlodar region, however,
here, in comparison with Mangystau, the cost of food in restaurants and cafes is
more significant.

The lowest expenses in the Mangystau region are observed for recreational
and sports activities, as well as cultural services - 0.09 % and 0.4 %, respectively.
Obviously, incoming visitors at this stage of tourism development in the region
do not show much interest in the former. As for cultural services, Mangystau is
rightfully regarded as an attractive place for pilgrimage, lovers of historical and
cultural tourism. After all, the Mangystau region has a high potential in this regard,
since on its territory there are 362 holy places and 13 thousand historical monuments
that are under the protection of the state. The low costs of inbound tourists here,
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apparently, can be explained by the fact that "wild" tourism is more developed here
- many people organize it themselves and get to sacred places themselves (https://
baigenews.kz/). This is confirmed, for example, by the low share of inbound visitors
who chose Mangystau for the purpose of pilgrimage - 0.9 % as of July 2022.

Therapeutic and wellness procedures also do not occupy a significant place in
the total cost of tourism products for inbound visitors - 0.9%. According to official
statistics, as of July 2022, only 0.3 % of the total number of inbound visitors went
to Mangystau for both medical and recreational purposes. Among the regions, the
highest expenditures on recreational and sports events, as well as cultural services
are in the East Kazakhstan region - 1.1 % and 2.1 %, respectively. And the highest
share of expenses for medical and wellness procedures is in Akmola region - 2.4 %,
Pavlodar region - 1.4 % and Almaty region - 1.3 %, which is explained by natural
and infrastructural opportunities for sanatorium treatment in these regions.

Thus, the structural ratio of the elements included in the regional tourism product
of the Mangystau region in terms of costs can be reflected in the form of a diagram
(Figure 2).

45,9 50
40
28,9
30
14,9 20
8.8
10
. 0,09 0,4 0,9
— 0
Transport ~ Accommodation Food Shopping for  Recreational Cultural Medical and
services goods and sports services wellness
activities procedures

Figure 2. Structural ratio of expenses of incoming visitors in the regional tourism product of the
Mangystau region, % (compiled by the authors based on https://new.stat.gov.kz/)

It seems that when forming and promoting the regional tourism product of the
Mangystau region, it is necessary to take into account which goods and services
weigh more in value terms and direct marketing efforts to those that are of less
interest to incoming visitors, but have growth potential.

Conclusion

The formation of a regional tourism product should be based, on the one hand,
on the basis of attractiveness (can be identified on the basis of surveys, analysis
of attendance, tourist arrivals) of certain of its components (services), on the other
hand, on the basis of opportunities (conditions) for the implementation of certain
types of services (accessibility, availability of infrastructure, personnel, etc.). This
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approach seems to us more justified in the context of promoting a regional tourism
product. Since from the point of view of marketing it is necessary to “produce what
is bought”, then the “fill” of the regional tourist product should be based on consumer
expectations and preferences.

Due to the presence of a large number of subjects of the tourism market and
their different levels, the activities of market participants are often not coordinated,
which leads to a decrease in the value of the tourist product for the consumer and,
thus, reduces the attractiveness of the region, the degree of its competitiveness, the
consumer's refusal to travel to this tourist region.

Currently, tour operators, for promotional and promotional purposes, tend to
include free tours, animation, information guides, and more in the tour. Especially
many free services and goods are included in the complex of services for tourists
traveling on an expensive individual tour. Here can be offered free of charge: an
individual transfer (including a guide, flowers, drinks), a farewell dinner, additional
excursions. A common form of stimulating the purchase of additional excursions
during the tour has become: when purchasing three excursions, the fourth one is free.

From the point of view of promoting a regional tourist product of this kind, its
“expansion” makes it possible to implement it more successfully. Forming a tourist
product, it is necessary to ensure the fulfilment of the following tasks:

- socio-economic: the revival of national culture, the creation of additional
jobs; improving the standard of living of workers in the tourism sector and related
industries; improving the quality of cultural and service services for the population
and tourists to the required international level; increase in revenues to the revenue
part of the budget;

- creative and production: ensuring the receipt of orders by local business entities
(enterprises of industry, services, etc.);

- improving the quality of services provided and tourism products produced as
a result of the introduction of innovative achievements and modern technologies
aimed at developing a new recreational and tourism product and marketing activities,
as well as the active use of information technology;

- increase in the regional market share and competitiveness of products of
domestic, local production. (www.studbooks.net/).

Thus, on the one hand, it is the resources that determine the type of tourism
implemented in the region, and, consequently, the specifics of its infrastructure.
The type of tourism determines the communication system, the range of tourist
services and goods. So, if the region has medical and health-improving balneological
resources, then in the infrastructure creation system there is a resort and medical
direction: the means of accommodation are sanatoriums, health resorts and other
objects of a medical profile; the food industry and the leisure system are being
specifically formed. The complex of basic and additional services in the tourism
product will have the largest share of medical profile services.

At the same time, it should be understood that the formation of a regional tourism
product depends not only on the availability of resources, infrastructure, etc., but
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also on the strategic position of local authorities, the activity of small and medium-
sized businesses in the region. Therefore, when forming a regional tourism product,
concretizing its structure, it is necessary to take into account a whole range of factors
that can affect the competitiveness of the services offered, and hence, ultimately, the
competitiveness of a tourist destination.
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