ISSN 2518-1467 (Online),
ISSN 1991-3494 (Print)

KA3AKCTAH PECITYBJIMKACHI

YJITTBIK +bIJIbIM AKAJIEMUACBIHBIH,
Abaii atbinaarsl Ka3ak YJITTBHIK MearorukaiblK YHUBEPCUTETIHIH

XABAPIbI ChbI

HALIMOHAJIBHON AKAJIEMUU THE NATIONAL ACADEMY OF
HAVYK PECITYBJIMKUA SCIENCES OF THE REPUBLIC OF
KA3AXCTAH KAZAKHSTAN
Kazaxckuil HanlmoHanbHBIN Abai Kazakh National Pedagogical
MearorHuecKuil YHUBEPCUTET UMEHU University
Alast

PUBLISHED SINCE 1944

4 (398)

JULY — AUGUST 2022

ALMATY, NAS RK




BAC PEJAKTOP:

TYUMEBAEB Kauceiiit KanceiiTy,Ibl, (001 FHUTBIMIAPBIHBIH JOKTOPEI, Mpodeccop,
KP ¥FA kypmerri mymieci, On-Papabu arbiaaarsl Kazak yITThIK YHUBEPCHTETIHIH PEKTOPbI (AJIMATEI,
Kazakcran)

BAC PEJAKTOPIBIH OPBIHBACAPBDI:

BUJISIJIOB apxan Hypmanyaei, PhD, KP ¥YFA kypmerti mymeci, Abaii arsinnarsl Kasak
WITTBIK IEAarorMKaJIbIK YHUBEPCHTETIHIH pekTopbl (Anmarsl, Kazakcran), H = 2

FAJIBIM XATHIbI:

IOBIJIKACBIMOBA Aima EciM0eKKBI3bl, I1€1aroTHKa FRUTBIMIAPBIHBIH JOKTOPEI, Tpodeccop,
KP ¥FA akanemuri, AGaii areianarel Kaz¥I1Y Ilemarorukanbik OLTIMII JaMBITy OPTaJIbIFBIHBIH
nmupexTopsl (Anmarsl, Kazakcran), H =2

PEJAKLHS AJTKACBI:

CATBIBAJIAbI O3iMxaH O0inKaibIPYJIbl, 5KOHOMUKA FEUIBIMAAPBIHBIH JOKTOPBI, podeccop,
KP ¥FA akamemuri, DKOHOMHKa HHCTHTYTHIHBIH qUpekTops! (Anmarsl, Kazakcran), H=15

CAITAPBAEB O6aixkanap Kymany/ibl, SKOHOMHKA FBUIBIMAAPEIHBIH JOKTOPEL, Tpodeccop, KP
YFA xypmerti mymieci, XanblKapaiblK HHHOBAIMSUIIBIK, TEXHOJIOTHSUIAP aKaJeMUSCHIHBIH MTPE3UICHTI
(Anmarsl, Kazakcran), H=4

JYKbSHEHKO Hpuna I'puropbeBHa, 5KOHOMHKA FHUIBIMIAPBIHBIH JIOKTOPHI, Ipodeccop,
«KneBo-MoruiisiH akaieMHsIChI» YITTHIK yHUBEepcUTeTiHIHKapenpamenrepymici (Kues, Ykpauna), H=2

HINIIOB Cepreii EBrenbeBu4, Ieiaroruka FhUIBIMIAPBIHBIH JOKTOPBI, Tpodeccop, K.
Pa3ymoBckuii aTeiHarsl Mockey MEMIIEKETTIK TeXHOJIOTHSUIAp JKOHE MEHEKMEHT YHHBEPCHUTETIHIH
KOCINTIK OiiM OepyliH MeJarorukachl )oHE MCHXOJOTHACH KadenpachlHblH MeHrepytici (Mackey,
Peceii), H=4

CEMBHUEBA Jla33atr MBIKTBIOEKKBI3bI, 2KOHOMHKA FhUIBIMAAPBIHBIH JoKTOpEl, JI.H. T'ymunen
ateiaaarel Eypasus ynTTeik yHEBepeuTeTiHiH npodeccops! (Hyp-Cynran, Kazakcran), H =3

ABWIBJAWHA Caaranar KyaTKbI3bl, Nelarorvka FhUIBIMIAPBIHBIH JOKTOPBI, Tpodeccop,
E.A.BexeroB arbiHmarsl KaparanIpl MEMIICKETTIK YHHBEPCHUTETI IIefaroruka KadempachbHBIH
menrepymrici (Kaparannsl, Kazakcran), H =3

BYJIATBAEBA Kyszkanat HypbIMkaHKBI3bI, [EJaroruka FbUIBIMAAPBIHBIH  JOKTOPBL,
npodeccop, bl. AnTeiHCapuH aThIHIAFBI ¥JTTHIK OUTIM aKaJeMUSICHIHBIH 0ac FBUIBIMU KbI3METKEpI
(Hyp-Cyunran, Kazakcran), H =2

PBIZKAKOB Muxana BukTopoBuy, nejaroruka FeUTbIMIaPBIHBIH TOKTOPEI, podeccop, Peceit
OiTiM aKaJeMHsCHIHBIH akagemuri, «bimim Gepyreri ctanmapTTap jkoHe MOHUTOPHHIY JKypPHAIIBIHBIH
0ac penakropsl (Mackey, Peceit), H =2

ECIMJKAHOBA Caiipa PaduxeBHa, 5KOHOMMKA FBUIBIMJIAPBIHBIH JOKTOPbI, XaJIbIKapalbIK
OusHec yHHBEpCHUTETIHIH npodeccopsl, (Anmarsl, Kasakcran), H= 3

«Ka3zakcran PecnyOiukachl YJITTBIK FBUIBIM aKaJAeMUsSICHIHBIH Xa0apbIChbD».
ISSN 2518-1467 (Online),
ISSN 1991-3494 (Print).
Menmrikrenymi: «Ka3akcran PecryOmukacbiHblH YJITTBIK FhUIBIM akagemusicbly PKB (Anmarel K.).
Kazakcran PecrnyOnukachlHblH —~AKHapar >KoHe KOMMYHHKAIMsUIQp MUHHUCTPIIriHIH AKmapar
xomuretinne 12.02.2018 x. 6epinren
Ne 16895-7K mep3imik 6acbUIbIM TIpKEYiHE KOWBLTY Typasibl KyalliK.
TaKbIPBINTHIK OAFBITHL: a1€yMEMMIK bIILIMOAD CAACLIHOARb] 3epmmeyilepze apHaleaH.
Mep3iMAiTiri: )KpIIbIHA 6 PET.
Tupaxsl: 300 nana.
Penakuusiasia MekeH-kaiibl: 050010, Aamarsl K., [1leBuenko kert., 28, 219 6en., Ten.: 272-13-19
http://www.bulletin-science.kz/index.php/en/

© Kazakcran PecryOnukachiHbIH ¥ ATTBIK FBUIBIM akageMuschbl, 2022
TunorpadustHbEIH MeKeH-Kaiibl: «ApyHa» KK, Aamars! k., Myparbaes xemr., 75.




IJTABHBII PEJAKTOP:

TYUAMEBAEB XKancent KancenToBH, 10KT0Op GUIOTOrHUECKHUX HAYK, IPO(eCccop, MOUETHEIH
ynreH HAH PK, pexrop Kazaxckoro HaumoHajnbHOro yHHBepcuTeTa MM. anb-Dapabu (Anmarsl,
Kazaxcran)

3AMECTHUTEJIb ITTABHOI'O PEJAKTOPA:

BUWIAJIOB Napxan HypaanoBuu, PhD, mouernsnii unen HAH PK, pexrop Ka3zaxckoro
HAIIMOHAJBHOTO TIearoTn4eckoro yHuBepcurera uM. Abast (Anmarsl, Kazaxcran), H =2

VUEHbII CEKPETAPb:

ABBIJIKACBIMOBA Ainma EcuméexkoBHa, [OKTOp IeIaroruueckux Hayk, mpodeccop,
akanemuk HAH PK, nupexrop LlenTtpa pasButus nemarormyeckoro oopasoBanus KasHITY um. Abas
(Anmarsl, Kazaxcran), H=2

PEJAKIIUOHHAS KOJIJIEI'US:

CATBIBAJIIUH A3umxaH AQBUIKAMPOBUY, JOKTOp SKOHOMHYECKHX HaykK, mpodeccop,
akanemuk HAH PK, mupexrop nactutyTa OK0HOMUKH (AnMarsel, Kasaxcran), H =5

CAITAPBAEB Agam:xkanap [’KyMaHOBHY, TOKTOp SKOHOMHYECKHX HayK, Tpodeccop, IMOYeTHBII
wied HAH PK, mpesunment MexIyHapoqHO#H akaJeMHH WHHOBALMOHHBIX TEXHOJOTHH (AJIMATEL,
Kazaxcran), H=4

JYKbSHEHKO Hpuna I'puropseBHa, J0KTOp 3KOHOMHUYECKHUX HayK, Ipodeccop, 3aBeayromas
kadenpoit HanmonansHoro yausepcurera «Kueso-Morusiackast akagemus» (Kues, Yipanna), H = 2

HINIIOB Cepreii EBrenbeBu4, TOKTOp TNEIarorH4ecKuX HaykK, Tpodeccop, 3aBeayIOMnit
kadenpoil Memarormkd M HCHXOJIOTHMH  MPOQECCHOHANBHOTO  00pa3oBaHHsS MOCKOBCKOTO
TOCYIapCTBEHHOTO YHUBEPCHUTETa TeXHOJMIOTHH n ympasienuss umeHun K. PaszymoBckoro (Mocksa,
Poccus), H =4

CEMBUEBA JIsn33at MbIKTBIOEKOBHA, TOKTOP SKOHOMUYECKUX HayK, podeccop EBpasuiickoro
HaioHaJgbHOro yHusepcutera uM. JI.H. I'ymunesa (Hyp-Cynran, Kazaxcran), H=3

ABWJIBJANHA Caaranar KyatoBHa, JOKTOp MeIarornieckux Hayk, mpodeccop, 3aBeayromas
kadenpoit memarormkm Kaparanmuackoro yHuBepcutreta umeHH E.A.bykeroBa (Kaparanna,
Kazaxcran), H=3

BYJIATBAEBA Kymxkanar HypbsIiMikaHOBHA, JIOKTOp MEIarornyeckux Hayk, mpodeccop,
IIIaBHBIN Hay4HBbIH coTpynHuk HannonanbsHolt akanemun oopasoBanust umenu bl. Anteincapuna (Hyp-
Cynran, Kazaxcran), H=3

PBI’KAKOB Muxann BukTopoBHY, IOKTOp TEIarornyeckux Hayk, npodeccop, akaaeMux
Poccuiickoli akagemun 00pa30oBaHMs, TIAaBHBIN penakTop kypHana «CTaHZAapTHl H MOHUTOPHHT B
obpaszoBanum» (Mocksa, Poccust), H=2

ECUMXKAHOBA Caiipa PajguxeBHa, TOKTOp SKOHOMHUYECKHX HayK, Ipodeccop YHUBEPCUTETA
MeKyHapoaHoro ousneca (Anmarel, Kazaxcran), H=3

«BecTtnuk Hanuonanbnoii akagemun Hayk Pecmy6imkn Kazaxcran».

ISSN 2518-1467 (Online),

ISSN 1991-3494 (Print).

Co6crBennuk: POO «HaunonanbHast akagemust Hayk PecnyOnuku Kaszaxcrany» (. AnmMatsl).
CBHIETENBCTBO O IOCTAHOBKE HAa y4YeT MNEepUOAMYECKOro Ie4aTHOro usgaHus B Komutere
nHpopmain MunHucTepcTBa MH(pOpMAaMKU ¥ KoMMyHUKanmid u Pecnyonuku Kaszaxcran Ne
16895-K, Beimannoe 12.02.2018 r.

Temaruueckasi HaIPaBIEHHOCTD: NOCEAUEH UCCTIEO08ANUAM 6 0ONACMU COYUATLHBIX HAVK.
IleproguunocTs: 6 pa3 B rox.

Tupax: 300 sK3eMIUISIPOB.

Anpec penakiuu: 050010, . Anmarsl, ya. [eBuenko, 28, kom. 219, Ten. 272-13-19
http://www.bulletin-science.kz/index.php/en/

© HanuonanbHas akagemus Hayk Pecrry6nuku Kaszaxcran, 2022

Anpec tunorpadun: UIT «Apynay, . AnmMarsl, yii. Mypar6aesa, 75.




EDITOR IN CHIEF:
TUIMEBAYEV Zhanseit Kanseitovich, Doctor of Philology, Professor, Honorary Member of
NAS RK, Rector of Al-Farabi Kazakh National University (Almaty, Kazakhstan).

DEPUTY CHIEF DIRECTOR:
BILYALOYV Darkhan Nurlanovich, Ph.D, Honorary Member of NAS RK, Rector of Abai Kazakh
National Pedagogical University (Almaty, Kazakhstan), H = 2

SCIENTIFIC SECRETARY;
ABYLKASYMOVA Alma Yessimbekovna, Doctor of Pedagogical Sciences, Professor,
Executive Secretary of NAS RK, President of the International Academy of Innovative Technology of
Abai Kazakh National Pedagogical University (Almaty, Kazakhstan), H = 2

EDITORIAL BOARD:

SATYBALDIN Azimkhan Abilkairovich, Doctor of Economics, Professor, Academician of NAS
RK, Director of the Institute of Economics (Almaty, Kazakhstan), H=5

SAPARBAYEYV Abdizhapar Dzhumanovich, Doctor of Economics, Professor, Honorary Member
of NAS RK, President of the International Academy of Innovative Technology (Almaty, Kazakhstan)
H=4

LUKYANENKO Irina Grigor’evna, Doctor of Economics, Professor, Head of the Department of
the National University “Kyiv-Mohyla Academy” (Kiev, Ukraine) H =2

SHISHOV Sergey Evgen’evich, Doctor of Pedagogical Sciences, Professor, Head of the
Department of Pedagogy and Psychology of Professional Education of the Moscow State University of
Technology and Management named after K. Razumovsky (Moscow, Russia), H =4

SEMBIEVA Lyazzat Maktybekova, Doctor of Economic Science, Professor of the L.N. Gumilyov
Eurasian National University (Nur-Sultan, Kazakhstan), H=3

ABILDINA Saltanat Kuatovna, Doctor of Pedagogical Sciences, Professor, Head of the
Department of Pedagogy of Buketov Karaganda University (Karaganda, Kazakhstan), H=3

BULATBAYEVA Kulzhanat Nurymzhanova, Doctor of Pedagogical Sciences, Professor, Chief
Researcher of the National Academy of Education named after Y. Altynsarin (Nur-Sultan, Kazakhstan),
H=2

RYZHAKOYV Mikhail Viktorovich, Doctor of Pedagogical Sciences, Professor, academician
of the Russian Academy of Education, Editor-in-chief of the journal «Standards and monitoring in
education» (Moscow, Russia), H =2

YESSIMZHANOVA Saira Rafikhevna, Doctor of Economics, Professor at the University of
International Business (Almaty, Kazakhstan), H = 3.

Bulletin of the National Academy of Sciences of the Republic of Kazakhstan.

ISSN 2518-1467 (Online),

ISSN 1991-3494 (Print).

Owner: RPA «National Academy of Sciences of the Republic of Kazakhstan» (Almaty). The
certificate of registration of

a periodical printed publication in the Committee of information of the Ministry of Information
and Communications

of the Republic of Kazakhstan No. 16895-7K, issued on 12.02.2018.

Thematic focus: it is dedicated to research in the field of social sciences.

Periodicity: 6 times a year.

Circulation: 300 copies.

Editorial address: 28, Shevchenko str., of. 220, Almaty, 050010, tel. 272-13-19
http://www.bulletin-science.kz/index.php/en/

© National Academy of Sciences of the Republic of Kazakhstan, 2022
Address of printing house: ST «Arunay, 75, Muratbayev str, Almaty.




ISSN 1991-3494 4.2022

BULLETIN OF NATIONAL ACADEMY OF SCIENCES
OF THE REPUBLIC OF KAZAKHSTAN
https://doi.org/10.32014/2518-1467 2022 398 4 319-330

IRSTI: 06.81.55
UDC: 330.567.223

A. Maldynova'’, E. Butin®

'Kenzhegali Sagadiyev University of International Business,
Almaty, Kazakhstan;
“Narxoz University, Almaty, Kazakhstan.
E-mail: aizhanam@gmail.com

RELEVANT MARKETING STRATEGY FOR INDUSTRIAL
ENTERPRISES OF THE KAZAKHSTAN

Abstract. This article is devoted to testing hypotheses about motivational
factors influencing the introduction of a servitization strategy on the industrial
market. The necessity of forming a marketing strategy at enterprises of the
industrial market of Kazakhstan is also substantiated since a well-developed
marketing strategy is a key factor in the formation of a competitive advantage
of an enterprise in the market. Over the past twenty years, the global industry
has undergone a transition from traditional manufacturing to providing
services integrated with a product. This phenomenon is called servitization.
Historically, manufacturing companies have viewed services as necessary
but not useful in the context of marketing strategies. In addition, industrial
enterprises believe that the total value of the product sold is represented only
by the physical good, while the accompanying services are only an addition
to the product.

The methodological basis of the article was the results of marketing
research, the respondents of which were the heads of innovative enterprises.
The purpose of the research is to form a servitization strategy as a marketing
strategy for promoting innovative products. The SPSS software was used
to test the hypotheses put forward in the article. The results of the research
can be used to develop and implement strategies for the servitization
of manufacturing business. Companies need to undertake motivational
transformations associated with the need to implement servitization.
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KA3AKCTAHHBIH OHEPKOCIII KOoCIIIOPBIH/IAPBIHA
APHAJIFAH O3EKTI MAPKETHUHI'T CTPATEI'USACBI

AHHoTanusi. byn Makana eHEpKOCINTIK HapbIKTa CEpBUTU3ALIUSA
CTPATETHsCHIH EHTI3yre dcep eTeTiH MOTHUBAIMUIBIK (DakTopiap Typajbl
TUIOTEe3alapapl  TeKkcepyre  apHanFad.  Kas3akCTaHHBIH — ©HEPKACII
HaPBIFBIHAAFEI KOCITOPBIHIAP/Ia MAPKETHHTTIK CTPATETUSHBI KaJIBIITACTHIPY
KOKETTUIIr /e JONeNACHl, OWTKEHI >KaKChl O3IpJIICHTeH MapKETHHITIK
CTpaTerus KOCIMOPbIHHBIH HApBIKTaFrbl OQCEKENeCTIK apThIKIIBUIBIFBIH
KaJIBIITACTBIPY/IbIH HET13r1 (pakTopbl 00761 TaObU1aab1. COHFBI KHUbIPMa SKbLT
ITHAE QJIeMIIK WHAYCTPUS JOCTYPJi OHIPICTEH OHIMMEH OIpiKTIpiIreH
KbI3METTEP/Il KepceTyre KellTi. byn KyObulbIc cepBUTH3ALINS A€M aTanajbl.
Tapuxu TypFelIaH alfaHga, OHAIPICTIK KOMIAHUSATAp KbI3METTEp.l
MapKETHUHITIK CTpaTerusuiap KOHTEKCTIHAEC KaXeT, Oipak IMaiiaibl eMec
nen caHaiipl. COHBIMEH Karap, ©HEPKACINTIK KOCIOPBIHIAAp CaThUIFaH
OHIMHIH JKaJIbl KYHBI TeK (DM3UKAIIBIK UTLTIKTEPMEH KOPCETIIE/I, all i1ecre
KBI3METTEP TE€K OHIMIE KOCHIMIIIA OOJIBI TaOBLIAbI 1T €CeNTEHIl.

MakanaHblH 9/1iCTeMENIK HeTi3l PEeCHOHIEHTTepl MHHOBALUSIBIK KOCIM-
OpBIHAAPIBIH OaciIbuIapbl O0IFaH MAPKETUHITIK 3€PTTEYIEPIIH HOTHKEIEPi
Oonapl. 3epTTeydiH MakcaTbl — MHHOBALMSUIBIK ©OHIMJI JKBUDKBITY YINIH
MapKeTHHITIK CTpaTerus pETIHJE CEepPBUTHU3ALIMS CTPATETUSACHIH KallbIM-
TacCTBIPY.

Makanana aiTeUIFaH runore3anapiabl Tekcepy yura SPSS Garmapiama-
JBIK Kypajbl mainananbuiabl. JKyprizuireH 3epTTeylepaiH HOTHKeJIepiH
OHJIpICTIK OW3HECTI CEepBUTHU3ALMSIAY CTpaTerHsyIapblH d3ipiey >KoHE
€HTi3y YIIiH maiifananyra Oonansl. KoMmnanusmap cepBUTH3ALUSHBI €HI13Y
KaKeTTUIIrIMeH OailylaHbICThl MOTUBALUSUIIBIK ©3T€pICTEP/Il JKY3€re achbIpysbl
KEpeK.

TyiliH ce3aep: cepBUTH3AIMSA, MAPKETUHI CTPATETUACHI, WHHOBAIIMS,
OHEPKACIINTIK HAPBIK, MOTHBALUSIIBIK (PaKTopIiap.
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AKTYAJIBHAS MAPKETUHI'OBAS CTPATEI'USA JIsA
MPOMBIIIJIEHHBIX TPEJANPUATHNA KASAXCTAHA

AHHoOTanusi. JlaHHas cTaThsd TIOCBSIIEHA IPOBEPKE THIIOTE3 O
MOTHUBAIMOHHBIX  (paKTOpax, BIMUSIOINIMX Ha BHEAPEHHME CTpaTeruu
CCPBUTU3AIIMA HaA IPOMBIIIJICHHOM  PBIHKC. Taxxe 000CHOBBIBAETCS
HE00X0IMMOCTb (POPMUPOBAHHS MAPKETUHIOBOM CTpATEruu Ha MPEIPUATHSIIX
MIPOMBINUIEHHOT0 phiHKa Ka3axcTaHa, MOCKOJIbKY IpaMOTHO pa3paboTaHHas
MapKETHUHIOBasi CTPATETUsl ABJSETCS KIIOYEBBIM (DaKTOPOM (HhOPMHUPOBAHUS
KOHKYPEHTHOI'O IPEUMYIIECTBA NPEANPHUATHS Ha pPbIHKE. 3a IMOCIEIHHE
ABaaluarb JICT MHUPOBAs HNPOMBINIJICHHOCTHL HNEpPCllia OT TpaJulIMOHHOTO
IIPOM3BOJICTBA K MPEIOCTABICHUIO YCIIYT, HHTEIPUPOBAHHBIX C MPOTYKTOM.
OTo sABIEHUE Ha3bIBaeTCsA cepBUTH3alMe. VcTopuuecku CloXuioch
TaK, YTO IIPOM3BOJICTBEHHBIE KOMIIAHMM pPACCMATPHUBAIN YCIYI'M Kak
HEOOXOIUMBbIE, HO O€cIoyie3Hble B KOHTEKCTE MAPKETHHIOBBIX CTpPATErHi.
KpOMe TOT'O, IPOMBINUICHHBIC MMPCATIPUATUA CHUTAIOT, YTO O6H_Ia$I CTOUMOCTH
peayn3yeMoro ToBapa IpeJCTaBleHa TOJIbKO (U3NYECKHUM TOBApOM, a
COINYTCTBYIOIIHEC YCIYT'U ABJIAIOTCA JIMIIb JOITOJIHCHUCM K TOBApy.

MeTon0I0rHYECKYI0 OCHOBY CTarbd COCTaBWIIM PE3YIbTAaThl MAapKETHH-
TOBOTO MCCJIEJ0BAHUS, PECIIOHIEHTaMH KOTOPOTO BBICTYIIHIIN PYKOBOAUTENN
WHHOBAIIMOHHBIX Tpennpustuil. llens wuccnenoBanus — cdopmupoBarhb
CTPATEervi0 CEPBUTU3ALMN KaK MApKETHMHIOBYIO CTPATE€rMi0 MPOJBUKEHUS
WHHOBAIIMOHHBIX IIPOAYKTOB. I[J'If[ IMPOBCPKH BBIJIBUHYTBIX B CTAaTbe
TUIOTE3 HCMosb3oBajack mnporpamMMa SPSS. Pesynerarel uccienoBanHus
MOTYT OBITh MCIOJB30BAaHBl [UIA Pa3pabOTKU M pealn3alludl CTpaTeruu
CCPBUTU3AIMN TTPOMBIIIICHHBIX HpeHHpI/IHTI/If/'I. KomMnanusm H€O6XOHI/IMO
IIPOBECTH MOTUBALIMOHHbIE IPe0OPa30BaHMsl, CBSI3aHHbIE C HEOOXOIUMOCTBIO
BHCAPCHUA CCPBUTU3AIUU.

KuroueBble ci10Ba: cepBUTH3aLUs, MAPKETUHIOBasl CTPATETUsl, THHOBALINS,
MIPOMBIIIIJIEHHBIH PBIHOK, MOTUBAllUOHHBIE (DAKTOPBHI.

Introduction. The changed economic conditions have significantly affected
the service, which has become a key driver of success for a competitive
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business. International experience in the business environment proves that
success is achieved by companies that not only sell products, but also provide
services that can tie the customer to long-term after-sales service. The trend
in the market is a situation when enterprises are transformed into suppliers
of complex solutions that satisfy the wishes of customers, and therefore, to
implement such a concept, significant changes are required in processes,
technologies, and strategies (Sherimova et all, 2022).

It is necessary to understand that the modern market requires the
development of innovations to remain competitive, which cannot be
introduced and developed without a competent marketing strategy (Isabekov
et all, 2022). One of the most relevant strategies for the industrial market now
is servitization, which is gaining momentum (Oliva et all, 2003). Servitization
is an innovative process related to the business model of an enterprise that will
lead to increased productivity and customer satisfaction, as well as increased
competitive advantage.

Servitization benefits not only suppliers but customers as well, reducing
risks and stabilizing service and support costs. According to the business-
oriented approach to the emergence of a servitization strategy, companies
must switch to customer satisfaction, that is, to offer integrated solutions or
product services (Bizikova et all, 2017). By focusing on integrated solutions,
manufacturers can improve their position in the value chain, add value to their
offerings and improve innovation potential.

Research Material and methods. To measure the level of servitization
and study the attitude of participants in the Kazakhstani industrial market to
the strategy of servitization, a scientific study was carried out. The purpose of
the survey is to study the marketing strategy of servitization and its penetration
into industrial enterprises of the Republic of Kazakhstan. The problem of this
study is that servitization is becoming a stable trend. In the global market,
service provision is becoming a fundamental factor in competitiveness (Baciu
et all, 2021). Data analysis was performed using the SPSS data analysis
program. The novelty of this study lies in the application for the analysis of
a number of factors that can explain most of the differences in the impact of
servitization, thereby contributing to greater enterprise productivity.

Research questions:

1. How do customers feel about servitization?

2. What motivates Kazakhstani industrial companies to adopt a servitization
strategy?

3. How does the servitization level affect the company's financial
performance?

4. How does motivation affect the level of servitization in industrial
companies in Kazakhstan?
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The following hypotheses are put forward:

H1: The higher the level of motivation of the company to apply the
servitization strategy, the higher the level of servitization in the company.

H2: Thehigher the level of motivation of customers to apply the servitization
strategy, the higher the level of servitization.

Variable hypotheses. To test hypotheses, it is necessary to define 2 types of
variables: dependent and independent (Maldynova et all, 2018).

To test hypotheses, the study defined the following variables (Table 1):

Table 1 - Research variables

Type Variable Variable factors Designation
Y Servitization | Education Serv_lev 1
level Remanufacturing spare parts Serv_lev 2
Provision of labor resources Serv_lev 3
Spare parts service Serv_lev 4
Users support Serv lev 5
Breakdown repair Serv_lev 6
Installing the product Serv lev 7
Disposal of the product Serv _lev 8§
Remote diagnostics Serv_lev 9
Equipment monitoring Serv lev 10
System integration Serv lev 11
Consulting Serv lev 12
X1 Company Financial needs and opportunities
motivation | Desire to increase income Motiv_lev finl
level Decreased profit from product sales Motiv_lev_fin2

Business Cycles Affecting Product Sales

Motiv lev fin3

Strategic needs and opportunities

Improving the ability to respond to customer
needs

Motiv_lev_strl

Improving the quality of the offer

Motiv lev str2

Differentiate the company's offer from
competitors

Motiv_lev_str3

Establishing barriers to competitors

Motiv_lev_str4

Reducing competitors' prices for similar
products

Motiv_lev_str5

Capturing Customer Needs for Product Updates

Motiv_lev_str6

Marketing Needs and Opportunities

Client pressure

Motiv lev marl

Increased customer loyalty

Motiv_lev_mar2

Creation of an opportunity to offer other goods
and services

Motiv_lev_mar3
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External influences
Availability of technical support Motiv lev outl
Laws, standards, regulations Motiv_lev_out2
State incentives Motiv lev out3
X2 Customer Support for product related activities Motiv_lev_clienl
motivation | Reducing risks Motiv_lev_clien2
level Performance improvement Motiv lev clien3
Reduced investment in personnel / equipment | Motiv_lev clien4
Possibility to concentrate on other areas Motiv_lev_ clien5
Note - Compiled by the author

To test hypothesis H1, we analyzed the dependence of the level of
servitization on the level of motivation for introducing servitization in the
company, variables Y and X1.

To test hypothesis H2, an analysis of the dependence of the level of
servitization on the level of motivation for introducing servitization in the
client, the relationship of variables Y and X2 will be carried out.

To test and test hypotheses, a quantitative marketing research was carried
out by means of a survey using a questionnaire (Lenka et all, 2016).

The general population for this study is the enterprises of the industrial
market that have innovations. The sample size was calculated according to
an arbitrary method - 5-10% of the respondents from the total number of the
general population (Paxton, 2015).

Thus, the general population was 72 enterprises. Questionnaires for the
survey were sent to all enterprises, 57 responses were received, which is 72%
of the general population. This indicator exceeds the figure of 5% according
to the chosen method of sampling, on the basis of which the sample is
considered representative (Neely et all, 2000).

Object of research: innovative enterprises that manufacture products
and provide services to enterprises of the industrial sector of Kazakhstan
(Appendix B).

At this stage of the analysis, it is obvious that the role of services is
significantly increasing in the Kazakhstani market. The country's industrial
enterprises are striving to integrate the production and sale of the product
itself with the provision of additional services. Servitization is becoming
increasingly important, becoming a factor in the competitiveness of an
enterprise both on a national scale and on the world market (Zarte et all,
2019).

The first stage in the analysis of the data obtained during the study is to
assess the level of servitization at the studied enterprises. Having calculated
the average score of twelve indicators on a 5-point scale designed to calculate
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the level of servitization (Carpenter, 2019). The level of servitization was
revealed, which is equal to the indicator 2.4 (Table 5).

Table 2 - Assessment of the level of servitization in the studied

enterprises
No Service type Average rating
1 Integration 1
2 Provision of labor resources 1,4
3 Education 1,6
4 Disposal of the product 1,6
5 Users support 2,1
6 Remote diagnostics 2,1
7 System integration 2,1
8 Breakdown repair 3,2
9 Installing the product 3,2
10 Equipment monitoring 3,2
11 Spare parts service 33
12 Consulting 4,7
Note - Compiled by the author based on research

The second stage in the analysis of the data obtained during the study is
testing hypotheses H1 and H2 using the SPSS analytical program.

The level of motivation and servitization in this study is measured using
the theses in the questionnaire, which the respondent’s rate on a five-point
scale. The internal consistency of the characteristics describing servitization
is checked using the Cronbach's Alpha coefficient (Liang et all, 2018). The
results of the analysis revealed the degree of reliability of the reflection of
theses in the questionnaire for each highlighted characteristic of servitization
(Table 3).

Table 3 - Values of Cronbach's Alpha coefficients for explanatory

variables
Variable Alpha Cronbach coefficient
client motivation level 1,000
company motivation level 0,768
servitization level 0,692
Note - Compiled by the author based on research

The value of the A. Crombach (Cronbach et all, 2004) coefficient is 0.692-
1, that is, the internal reliability has been confirmed.

To move to a servitization strategy, it is necessary to find out the motivation
of companies and customers and determine the factors that have a dominant
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influence on the level of servitization, for which an analysis is carried out in
the SPSS program (Figure 1).
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Figure 1 - Analysis results in the SPSS package
Note - Compiled by the author based on the analysis by the SPSS
program

The correlation coefficient R-squared for the variable "Servitization level"
is 0.79, that is, more than 79% of the variance of this construction is explained
by the constructed model (table 4) [25].

Table 4 - Results of the model in the SPSS program
R R Square Adjusted R Square Std. Error of the Estimate
0,335° 0,112 0,079 0,27264
Note - Compiled by the author based on research

For a detailed analysis of the test results, Table 5 shows the effect of the
test:
Table 5 - Summary statistics of the model in the SPSS program

Mini- | Maxi- Maximum N of
Mean | mum | mum |Range |/ Minimum| Variance | Items
Item Means 3,728 | 3,175 | 4,281 | 1,105 1,348 ,126 12
Item Variances 771 | ,515 | 1,111 | ,596 2,157 ,053 12
Inter-Item Covariances | ,018 | -,203 516 ,719 -2,542 ,024 12
Inter-Item Correlations | ,021 | -,280 ,983 1,263 -3,514 ,049 12
Note - Compiled by the author based on research
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Hypothesis H1 assumed that the higher the level of motivation of the
company to apply the servitization strategy, the higher the level of servitization
in the company. Based on the results obtained: § = 0.462, t = (5.782) <2.005,
p (0.001) <0.005, a conclusion is formed: the relationship indicated in the
hypothesis is confirmed.

Hypothesis H2 assumed that the higher the level of customer motivation to
apply the servitization strategy, the higher the level of servitization (figure 2).

Servicelevel

200 150 3w 150 400

Figure7 - Results of PLS analysis in the SPSS package
Note - Compiled by the author based on the analysis by the SPSS program

The results show that the relationship between client motivation and
servitization level is not significant, with very small effect sizes (p = -0.104,
t =(0.643) <2.005, p = (0.520) <0.05). Consequently, hypothesis H4 has not
been confirmed.

Thus, the level of company motivation influences the level of servitization,
but the level of motivation of clients to apply the servitization strategy towards
them does not affect the level of servitization.

Result and discussion. Servitization is a rapidly growing trend among
industrial enterprises and one of the main strategic objectives is to avoid
competition on price and cost (Ketchen, 2013).

Flaws in strategy development and poor execution are highly prevalent
in the industrial marketplace, contributing to the industry's lagging behind
(Viljakainen et all, 2014).

Because the bulk of servitization income is generated from services
provided by manufacturers, such as maintenance and repairs. It should be
noted that according to world standards, equipment manufacturers make
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a profit of about 1%, while the profit from servitization is more than 10%
(Denyer et all, 2006).

Servitization is not just a service-oriented marketing tactic, but a strategic
reorientation involving increased profits, brand capitalization, and customer
loyalty.

The study focuses on organizations seeking to achieve a higher degree of
service, whether organizations are seeking to achieve a basic level of product
and service integration or serve the market with a fully integrated offering
(Bertoni et all, 2013).

Conclusion. The research carried out on the industrial market made it
possible to draw the following conclusions:

To determine the level of servitization, 12 factors were applied, covering
the main categories of the service offer, which are logically grouped into
3 target groups: education, spare parts (gear) and basic service (service),
(Leguina, 2015).

According to the assessment, among the companies that took part in the
survey, the least popular services provided to clients were services from the
Training group (average rating 1.6), at the same time, services from the Spare
parts service groups (average rating 3.3) and Consulting (average rating - 4.7)
turn out to be most often (Kumar et all, 1993).

Thus, the authors concluded that among Kazakhstani innovative enterprises,
due to the underdevelopment of the market, traditional services dominate,
while such trend services as training, utilization, integration are rarely offered
and have a weak level of prevalence.

The performed correlation analysis determined the motivation of
companies and clients to implement the servitization strategy and revealed
the characteristics that have the greatest influence on the level of servitization
(Maldynova et all, 2022). The results obtained revealed the relationship
between the level of servitization and the level of motivation for the
implementation of the servitization strategy in the enterprise (Story et all,
2017). However, the analysis did not confirm the relationship between the
level of the client's motivation and the level of servitization, that is, the level
of the client's motivation does not affect the level of servitization (Mayer,
2021).

The characteristics identified because of the PLS analysis that influence the
level of servitization will enable enterprises to correctly focus on adjusting and
monitoring them in the process of transitioning to a servitization strategy. The
level of servitization in an enterprise takes on a key role in its development.
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